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OHUM W3 BaKHbIX HampaBJie-
OHW{ CTpATErMyeckoro paseu-

s benopycckoit  Toproso-
MPOMBILIJIEHHOM — TajaTthl  SBJSAETCS
paciuvpenue reorpadun 6enopycckoro
9KCIOPTa C UCMOJIb30BAHUEM MEXKIYHA-
POZIHbIX TOPrOBbIX IJIOLANOK. PasButue
JAHHOTrO HampaejeHust O00YCJIOBJIEHO
CTPEMUTEJIbHBIM  €KETOZIHbIM  POCTOM
MUPOBOI  9JIEKTPOHHON KOMMEpLMH,
KOTOpasi Bce Gorbliiee BIMSHYE OKa3bl-
BaeT 1 Ha 6eI0pYCCKYI0 5KOHOMMUKY.

MupoBOii  pbIHOK  OHJIaiH-TOPrOBJIU
(B2B u B2C) ouenuBaercsa 6onee uem
B 25 TpnH pomnapos CLIA. KpynHble
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MEXXIyHapOZHbIE 37IeKTPOHHbIE TOPro-
Bble MaaTrOpMbl aKTMBHO pPacLUMPS-
10T reorpauio CBOEro MNPUCYTCTBHUS,
OCBauBAIOT JOMOJIHUTEJIbHbIE PbIHOU-
Hble CErMEHTbl, TMPUBJIEKAIOT HOBbIX
YYaCTHUKOB — KaK NOTpeOUTerIed, TaK 1
npoussoauteneii. [lponcxomur axktus-
Hasl TpaHcopMaLus r100asbHbIX Lie-
NOYeK MOCTABOK B CTOPOHY CHUXKEHMSI
KOJIMYECTBA MOCPEIHNKOB MeXIy KO-
HEUHbIMU TOTPEOUTENSIMU Y MPOU3BO-
aurensiMu mpoaykuuu. Heobxonumbim
yCJIOBHMEM KOHKYPEHTOCMOCOOHOCTH Ha
BHELIHMX PbIHKaX CTAHOBUTCS JIOCTYI K
OHJIaliH-KaHas1aM MpPOAaX U KOMMYHH-
KaLuu.

$25 Tp/aH

06eM MMPOBOro pbIHKA
3N1eKTPOHHOV TOProBaun
(B2B, B2C)

$25 trillion

the global online trading
market (B2B & B2Q)

ne of the most important areas
Oof strategic development of the

Belarusian Chamber of Com-
merce and Industry is the expansion of
Belarusian exports geography through
international e-commerce platforms.
The focus on digital trade issues is
made due to the rapid annual growth
of e-commerce worldwide, which in-
creasingly influences the Belarusian
economy as well.

The global online trading market
(B2B and B2C) is estimated at more
than 25 trillion US dollars. Large in-
ternational electronic trading plat-
forms are actively expanding the
geography of their presence, mas-
tering additional market segments,
attracting new participants — both
consumers and manufacturers. There
is an active transformation of global
supply chains towards a decrease
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3,47 MnpA

WHTepHeT-No/ib30oBaTesnen
COBEpLUAKOT MOKYMKM
OHNalH

3.47 billion

Internet users purchase

[Ipu sToM 3aKkchepTbl OTMeYalOT 3Ha-
yuTenbHble PUCKU Ul TeX KOMIMaHMIA,
KOTOpble HE CMOIYT <«BCTPOMUTHCS» B
COBpeMeHHble MOJey OpraHusaluu
TMIOCTaBOK W peasiM3aLiiy CBOei MPOoayK-
LMY yepe3 3JIeKTPOHHblE TMJIOLAIKH.
3HauMTeNbHOE BIIMSIHME OKa3aJia U MaH-
nemusl. [1o HEKOTOPBIM OLieHKaM, Ooee
90 npoLEHTOB KOMMNaHWI M3MEHWIU
MOJIe/lb BbIXOZ]A HA PBIHOK, OOJIbIIMH-
CTBO M3 HMX YLUIM OT MEpCOHAJIbHbIX
BCTped B cropoHy digital-moaxonos,
TaKMX KaK OHJIANH-TIOAIEPKKa U JJleK-
TPOHHasi TOProOBJISL.

in the number of intermediaries
between end consumers and manu-
facturers. Access to online sales and
communication channels is becoming
a prerequisite for competitiveness in
foreign markets.

At the same time, experts point out
significant risks faced by companies
that are not able to integrate into
modern supply chains and market
their products via e-commerce plat-
forms. The pandemic has had a signi-
ficant impact, too. By some estimates,
more than 90 percent of companies
have changed their business model,
while most of them shifted from face-
to-face meetings towards digital ap-
proaches such as online support and
e-commerce.

All of these changes reflect the fact
that today e-commerce is gradually re-
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goods online

Bce 31O cBMAETENBCTBYET O TOM, YTO
cerogHa UM¢poBas TOProBJjisl Bbl-
TecHdeT TpaguuMOHHYl. K npumepy,
B Kurae B 2021 rony nons e-commerce
B PO3HMYHOI TOProBJie CTPaHbl BIep-
Bble MOXeT J0CTM4b 52,1 mpoleHTa.
Ecnv nporHosbl aHanuTrKoB cOynyTcs,
Kutaii craner nepBoii cTpaHoit B Mupe,
r7e OHJIaMH-TOProBJis NpeB30ieT
TPaaULMOHHYIO.

PasButie LMQPOBOI TOProBIM He-
TNIOCPe/ICTBEHHO BJIMsIeT M Ha TMOBe-
IeHue noTtpebuTesneil, KOTOpble BCe

placing traditional trade. For instance,
in 2021, the share of e-commerce in
China's retail sales reached 52.1 per-
cent for the first time ever. If the fore-
cast is true, China will become the first
country in the world where traditional
trade is surpassed by e-commerce.

The expansion of e-commerce directly
affects the behavior of consumers, who
are increasingly "turning into" online
buyers. For example, in 2020, about
3.47 billion people worldwide were
purchasing consumer goods via Inter-
net.

No doubt, e-commerce and particularly
access to foreign and international
trade platforms may carry risks and
present a significant challenge for do-
mestic exporters. The following issues
of concern shall be mentioned in this
regard:

yalle «IpeBpallaloTCs» B WHTEpPHET-
nokynareneil. Hanpumep, norpe6u-
TesbCKMe ToBapbl B UHTepHeTe B 2020
rony npvobperanu 3,47 MIIpA YenoBeK
BO BCEM MHpe.

KoneuHo, anekTpoHHasi — TOprosis,
a TeM GoJiee BbIXOJ Ha 3apyOexHble 1
MeXXIyHapOoZiHble MJIOLIaZKK, CBSI3aHa
CO MHOTMMM PUCKaMU W MpPeJCTaBIsieT
CJTIOKHOCTb JJI1 OTeYeCTBEeHHbIX 3KC-
noptepos. OTMeyatoTcsl, B YaCTHOCTH,
crenyiolye npo6yiemMHble BOMPOChI B
9TOl Cepe:

e lack of knowledge and expertise in
the sphere of e-commerce;

» weak export support mechanisms to
reach global digital markets;

e concerns about the intellectual
property rights protection, for
example while reaching the Chinese
market;

* low competence in marketing and
products adoption to the needs and
preferences of foreign consumers;

e unwillingness to bear high costs of
entering e-commerce platforms.

In order to facilitate the access of
Belarusian companies to the foreign
e-commerce platforms playing the key
role in export growth nowadays, the
Belarusian Chamber of Commerce and
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* HeXBaTKa 3HaHW U OMbITa B 0071aCTH
3JIEKTPOHHOM TOPTOBIIN;

HEeJJ0CTaTOYHOCTb MEeXaHM3MOB MOJI-
Iep>KKM BbIXOZA Ha r71006asbHble
11(ppOBbIe PbIHKH;

HajiMuue OrnaceHuil B YaCTH 3alLUTbl
VIHTEJITIEKTyasIbHON COOCTBEHHOCTH,
Hanpumep MNpW BbIXOZe Ha KUTail-
CKHUI PbIHOK;

OTCYTCTBME  KOMIETEeHUMi i Mo
3¢ (PEKTUBHOMY  MAapKeTUHTy U
TMOArOTOBKE TOBApOB MOZ MOTpPes-
HOCTH Y TPeANOYTEHNsI 3apyOeskHbIX
norpebureneii;

HEroToBHOCTb HECTHU BBICOKHE W3-
AEP>KKH MO BbIXOAY HA 3JIEKTPOHHbIE
TOprosbie I10aiKu.

Yrobbl cioco6CTBOBaTh BbIXOMY O€sno-
PYCCKUX KOMIaHUI1 Ha KJIIOueBble TOY-
KM pOCTa 9KCIOPTHOI TOProBJM B CO-
BPEMEHHBIX YCJIOBUSIX — 3apyOeskHble
3JIEKTPOHHbIE TOProBble IUIOLIANKH,
BenTIIIl npuctynuna k peanusauuu
HOBOTO NpoekTa — «Jkcropt online».

B pamkax mnpoexkra IaHupyeTcs
OXBaTUTb KPYMHbIe 3JIEKTPOHHbIE TOP-
roBble momankyd Kurag, Poccuiickoii
®enepauny, CLIA u EC, coBmecTHO
C MX onepaTopamy M oduLMaTbHBIMU

Industry has launched its new "Export
online" project.

Within the project framework, the ma-
jor e-commerce platforms in the PRC,
Russian Federation, United States and
the EU will be highlighted, the opportu-
nities to access foreign markets will be
assessed together with platform ope-
rators and official service providers,
barriers faced by domestic companies
will be identified and proposals to in-
troduce relevant export support tools
in the field of e-commerce will be made.

The "Export online" project comprises
a series of free webinars dedicated to
export e-commerce issues, joint events
featuring representatives of competent
state bodies and foreign experts.

Participating in the "Export online"
project will allow Belarusian companies
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cepBHC-NIpoBaiiiepaMy  npopaboTarb
BO3MOKHOCTM BBIXOAA HAa BHELIHUE
PBIHKH, BBISIBUTb Oapbepbl, C KOTOPbIMU
CTaJIKMBAIOTCSl OTEUeCTBEHHble TNpej-
TMpUSITHS, ¥ pa3paboTaTh NpesioxKeHusl
MO BHEJPEHUIO HOBBbIX MHCTPYMEHTOB
TOZIEPSKKM 9KCIOPTHOM 3JIEKTPOHHOI
TOPrOBJIN.

[lpoekr «3kcnopt online» mpexnona-
raet npoBezeHHMe cepun OecriaTHbIX
BeOMHApOB, MOCBSILIEHHBIX BOMPOCaM
3KCIMOPTHO! 37IEKTPOHHOI TOPrOBIH,
COBMECTHbIX MEPONPUSITHII C yuacTHeM
TpeJicTaBuTesNell KOMIIETEHTHBIX Trocy-
JApCTBEHHbIX OPraHOB M 3apyOesKHbIX
3KCIEPTOB.

Yuactue B npoekTe «IKkcnopt online»
TMO3BOJIUT OEJIOPYCCKUM  KOMMaHUSIM
ToJy4yaTh 3HaHMS TPUKJIAHOTO XapaK-
Tepa O MeXaHu3Max (QYHKLUHOHUPO-
BaHMS M IOCTYMHbIX MapKeTHMHrOBbIX
MHCTPYMEHTAaX KPYMHeNII1X 371eKTPOH-
HbIX TOPrOBbIX IUIOLIAOK, Npopaba-
TbIBaTb BO3MOXKHOCTb pa3MeLleHHs] Ha
HMX CBOEN MPOAYKLMH, 0OparLarbcsi 3a
KOHCYJNIbTALMSIMU K MX OQULMATbHBIM
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TNpeNCTaBUTENSIM UM 3KCIepTam B 00-
71aCTH 37IEKTPOHHOM TOPrOBJIM, @ TaKKe
N0JIb30BaThCsl KBATUPULMPOBAHHBIMU
ycnyramu BenTIIIT B obnactu peru-
CTpaUMy TOBAPHbIX 3HAKOB, MepeBOfa
Npe3eHTaLMOHHbIX MaTepUaioB U Jpy-
TMMM.

B pamkax npoekra benTIIIT coBmecTHO
C 9KCrepTamu B 006yacTi e-commerce
1 OpULMANBHBIMU TPECTABUTENSIMU
KPYMHeMIIMX TOProBbIX MJIOWA0K Op-
raHusyeT npoQubHble MEPONPHUSITUSI U
KOHCYJIbTUPOBaHKE MO BOMpPOCaM 3KC-
TIOPTHO¥ 37IEKTPOHHON TOProOBIIX, Npef-
naraer CMPaBOYHO-aHAJIMTUYECKYHO
TIOANEPKKY C Leblo (pOPMUPOBAHUS
3¢ PeKTUBHOTO 1 JJOCTYMHOrO MeXaH!3-
Ma 3KcropTa 6eopyccKoil MpORYKLMH
10 3JIEKTPOHHBIM KaHajlaM MPOJax.

[lpurnamaem K y4acTuio B MNpOeKTe
«Jkcmopr online».

Bonee mozmpoGHas uH$popmauus C
YCJIOBUSIMM Y4acTHsl W Tpe3eHTaLuei
npoekTa pasmelleHbl Ha caitte benTIIIT:
www.cci.by/ru/content/export-online.

«IKCIOPT ONLINE»
BMECTE C HAMWA!

to gain applied knowledge about the
largest e-commerce platforms perfor-
mance and available marketing tools, to
explore their potential for distributing
Belarusian products, consult their offi-
cial representatives and experts in the
field of e-commerce and benefit from
the related services offered by the
BelCClI (such as trademark registration,
presentation materials translation and
some other).

Within the project framework, the
BelCCl together with e-commerce
experts and leading trade platforms
representatives arranges specialized

workshops and consulting activities
on export e-commerce, offers analyti-
cal and information support in order
to develop an efficient and accessi-
ble export mechanism for Belarusian
products through digital sales chan-
nels.

We kindly invite businesses to get in-
volved in the "Export online" project.

For more detailed information con-
taining conditions for participation
and the project presentation, please
visit the official website of the BelCCI:
www.cci.by/ru/content/export-online.

LET'S EXPORT ONLINE
TOGETHER!
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